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The Fine Print

This document represents 

a variety of conceptual 

visualizations, meant to 

foster discussion. It is not 

meant to represent copy, 

brand style, or exact visual 

design. 
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Today

WHAT WE’LL LOOK AT:

Current Flow

Proposed Flow A

Landing Flow A-1

TOU Flow A-2

Sign In/Sign Up Flow A-3

Welcome Flow A-4

Proposed Flow B

Landing Flow B-1

TOU Flow B-2

Proposed Flow C

Landing Flow C-1

TOU Flow C-2
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Proposed Flow A
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NOTES

Registered members can 

bypass the sign up process. The 

user can sign in and are 

directed to their Welcome page 

or MSN account/Facebook sign 

in/log in pages. 
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Landing Flow A-1

Join Bing Rewards

Search with Bing and earn great rewards like gift cards, 

charitable donations and more. It’s free and it’s easy.

Use Bing. Get rewarded. 

2

BING REWARDS ESSENTIALS

How do I earn credits? 

You get credits the more you search, or 

for things like referring friends. Just make 

sure you’re signed in.

How do I redeem rewards? 

Visit the Bing Rewards Redemption Center to get 

gift cards, make charitable donations, and more. 

You can redeem with as few as XX credits.

Read the full FAQ >

How do I join? 

Use your Facebook ID or Microsoft 

account to sign up. It’s that easy.

NOTES

Simplified header. Search bar and other links removed.

Hero area remains similar to current. Join Bing Rewards is still 

primary CTA. 

Program Essentials area highlights. 

Featured Rewards are simplified and presented in the hero area. 

Auto-scrolling carousel. User can navigate manually. 

Links out to the full FAQ page.

AREAS TO TEST

Sign in widget.

Alternate idea: “Already a Rewards member? Sign In here.”

“Take the Tour” link giving users the option of a tour before committing 

further. Requires additional page(s) for video or infographic.

Offers carrousel.

PRINCIPLES AND DESIGN ELEMENTS

Overall we want the users engagement to be clutter free. We tried to 

keep down the volume of visual and content distractions.

Hero imagery should be intense, vibrant, colorful and relevant to the user 

status or entry point (MSN, Xbox or generic in nature. 

Messaging should be succinct.
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STANDARD FOOTER

†Amazon.com is not a sponsor of this program. Amazon, Amazon.com, the Amazon.com logo, and the Amazon Gift Cards logo are 

trademarks of Amazon.com, Inc. or its affiliates. For complete gift card terms and conditions, see http://www.amazon.com/gc-legal. 

 

Amazon.com Gift Cards
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TOU Flow A-2

BING REWARDS PROGRAM

To provide the Rewards program, record your credits, protect against fraud, and improve Bing, we may store 

information about your searches, but not the search terms, in association with your Rewards account. Bing 

Rewards may use the data collected through the Rewards program including the redemption center and information 

collected and associated with your Windows Live ID, to customize your Bing Rewards experience. When you sign 

up, you'll also get email reminders, tips, and information about Bing Rewards. You can unsubscribe at any time.

Connect using 

I accept the Bing Rewards Terms of Use and have read the Microsoft Online Privacy Statement. 

Microsoft account Facebook

STANDARD FOOTER

NOTES

This version of the TOU pages combines the Terms Acceptance 

with the log in options, as discussed previously. 

User States

User is signed in using both Facebook and Windows Live.

User is signed in using Facebook but not Windows Live.

User is signed in using Windows Live but not Facebook.

User is not signed on to Facebook or Windows Live.

Disabled until the user checks “I accept” box. Links to the standard 

Windows Live ID (to be named Windows account).

Disabled until the user checks “I accept” box. Links to Facebook 

authentication. The button copy changes dependent on the user 

state. Join, Sign Up or Facebook. 

Must be checked or the user will receive an error if they tried to 

click either account sign up button. (the checkbox will NOT be 

checked by default.) 

AREAS TO TEST

Microsoft account button.

Facebook button.

I accept check box. Alternate idea: could be placed above sign in 

buttons.

PRINCIPLES AND DESIGN ELEMENTS

Same as Landing Flow A-1.
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Sign In/Sign Up Flow A-3
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Welcome Flow A-4

NOTES

This sample wireframe is a quick sketch of how a revised 

information architecture can lead to greater focus for the first-time 

user. 

We have two states. Shown is a member that just signed up for 

Bing Rewards. 

The second state (not shown) is for an existing member and would provide 

more behavior/marketing focused content. Example: Welcome back to 

Bing Rewards! You currently have 34 credits and on your way to 

earning more.

AREAS TO TEST

View all daily offers vs individual offers.

Redeem credits for rewards vs individual rewards.

Level up links.

Earn credits for inviting friends. 

PRINCIPLES AND DESIGN ELEMENTS

Thank You/Welcome back panel imagery and messaging changes 

according to the user state and entry point.

Content & CTA’s can use iconography or descriptive visual treatments.

WEB     IMAGES     VIDEOS     MAPS     REWARDS     MORE

   WELCOME     EXPLORE     OFFERS      REDEEM

Thank you for joining Bing Rewards!

                      You’ve just earned 20 credits 

                      just for signing up.

Earning credits with Bing Rewards is easy. 

Go to View All Daily Offers or Select any Daily Offer.  

BING ACCOUNT

REWARDS SUPPORT

YOUR REWARDS DETAILS 

REDEEM CREDITS FOR YOUR REWARDS

Select, Go and Redeem.

VIEW ALL DAILY OFFERS

Select, Go and Earn.

EARN CREDITS FOR 

INVITING FRIENDS

Tweet

Invite

LEVEL UP

Earn 725 more points 

for GOLD

Earn 175 more points 

for SILVER

à à à 

à à à 

à 

à 

You have earned credits so use them.

Go to Redeem Credits For Your Rewards or Select any Reward.  
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Proposed Flow B
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NOTES

Same as Flow A-1. 1
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Landing Flow B-1

Search with Bing and earn great rewards like gift cards, charitable donations and more. 

It’s free and it’s easy. Sign up using...

Use Bing. Get rewarded. 

STANDARD FOOTER

IT’S SO EASY à
 

†Amazon.com is not a sponsor of this program. Amazon, Amazon.com, the Amazon.com logo, and the Amazon Gift Cards logo are 

trademarks of Amazon.com, Inc. or its affiliates. For complete gift card terms and conditions, see http://www.amazon.com/gc-legal. 

Microsoft account OR Facebook

 

Amazon.com Gift Cards

à à 

NOTE

Content and background changes based on user state.

Bing Logo and sign in widget do not change.

Drawer expands down showing content or collapses up in place.

AREAS TO TEST

Same as Landing Flow A-1.

Alternate idea: showing a progress bar or breadcrumb.

It’s So Easy drawer tab.

PRINCIPLES AND DESIGN ELEMENTS

Same as Landing Flow A-1.
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1. Sign Up for the program 3. Redeem credits for rewards2. Earn credits with every search

Read the full FAQ >

You get credits the more you search, or for 

things like referring friends. Just make sure 

you’re signed in.

Visit the Bing Rewards Redemption Center to get gift 

cards, make charitable donations, and more. You can 

redeem with as few as XX credits.

Use your Facebook ID or Windows Live 

ID to sign up. It’s that easy.
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TOU Flow B-2

Search with Bing and earn great rewards like gift cards, charitable donations and more. 

It’s free and it’s easy. Sign up using...

Use Bing. Get rewarded. 

Already a Rewards member? Sign In

STANDARD FOOTER

IT’S SO EASY à
 

†Amazon.com is not a sponsor of this program. Amazon, Amazon.com, the Amazon.com logo, and the Amazon Gift Cards logo are 

trademarks of Amazon.com, Inc. or its affiliates. For complete gift card terms and conditions, see http://www.amazon.com/gc-legal. 

Microsoft account OR Join with Facebook

 

Amazon.com Gift Cards
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To provide the Rewards program, record your credits, protect against fraud, and improve Bing, we may store 

information about your searches, but not the search terms, in association with your Rewards account. Bing Rewards 

may use the data collected through the Rewards program including the redemption center and information collected 

and associated with your Windows Live ID, to customize your Bing Rewards experience. When you sign up, you'll 

also get email reminders, tips, and information about Bing Rewards. You can unsubscribe at any time.

I accept the Bing Rewards Terms of Use and have read 

the Microsoft Online Privacy Statement. 

BING REWARDS TERMS OF USE

Accept

X

NOTE

TOU opens into a modal window (lightbox). 

The user can accept the terms via clicking the Accept CTA and 

modal closes. 

The user can opt to not accept and close the modal by using the 

close button.

AREAS TO TEST

Same as Landing Flow A-1.

Accept CTA.

Close modal window button.

PRINCIPLES AND DESIGN ELEMENTS

Same as Landing Flow A-1.
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Proposed Flow C
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NOTES

Same as Flow A-1. 1
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Landing Flow C-1

Search with Bing
Earn great rewards

It’s free and it’s easy

Use Bing. Get rewarded. 

BING REWARDS ESSENTIALS

Earn 

You get credits the more you search, or 

for things like referring friends. Just make 

sure you’re signed in.

Redeem

Visit the Bing Rewards Redemption Center to get 

gift cards, make charitable donations, and more. 

You can redeem with as few as XX credits.

Read the full FAQ >

Join? 

Use your Facebook ID or Microsoft 

account to sign up. It’s that easy.

STANDARD FOOTER

†Amazon.com is not a sponsor of this program. Amazon, Amazon.com, the Amazon.com logo, and the Amazon Gift Cards logo are 

trademarks of Amazon.com, Inc. or its affiliates. For complete gift card terms and conditions, see http://www.amazon.com/gc-legal. 

Join Bing Rewards

Earn 20 points and instant status by joining

NOTE

Facebook user montage is dependent on Legal and Technical 

considerations. Could or could not be actual Facebook friends. 

Consider a plugin that detects cookie of your friends and the scale 

of the program.

Area of value proposition showing prizes and rewards. Consider 

showing testimonials.

AREAS TO TEST

Same as Landing Flow A-1.

PRINCIPLES AND DESIGN ELEMENTS

Same as Landing Flow A-1.
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TOU Flow C-2

STANDARD FOOTER

BING REWARDS PROGRAM
Connect using 

I accept the Bing Rewards Terms of Use and have read the Microsoft Online Privacy Statement.

Microsoft account OR Facebook

To provide the Rewards program, record your credits, protect against fraud, and improve Bing, we may store 

information about your searches, but not the search terms, in association with your Rewards account. Bing Rewards 

may use the data collected through the Rewards program including the redemption center and information collected 

and associated with your Windows Live ID, to customize your Bing Rewards experience. When you sign up, you'll 

also get email reminders, tips, and information about Bing Rewards. You can unsubscribe at any time.

BING REWARDS TERMS OF USE

NOTES

Same as TOU Flow A-2.

AREAS TO TEST

Same as TOU Flow A-2.

PRINCIPLES AND DESIGN ELEMENTS

Same as Landing Flow A-1.
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